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Reaching Out MBA

LGBTQ Club Leadership Summit
APRIL 4, 2020

This event is made possible by
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This event is made possible by

TODAY’S AGENDA

12:00 PM - HOW REACHING OUT CAN SUPPORT YOU AND YOUR CLUB THROUGHOUT THE YEAR

12:20 PM - CLUB INTRODUCTIONS

12:50 PM - GENERATING REVENUE AND MANAGING EXPENSE

1:20 PM - LUNCH AND CASUAL CONVERSATION

1:50 PM - WORKING WITH SCHOOL ADMINISTRATION AND OTHER AFFINITY GROUPS TO ACCOMPLISH 
YOUR GOALS

2:30 PM - ROMBA PRESENTATION

2:45 PM - RECRUITING STUDENTS INTO YOUR CLUB AND DEVELOPING ITS ALUMNI NETWORK

3:25 PM - FINAL TAKEAWAYS AND WRAP UP



Jessica Reese-White,
University of Texas at 

Austin, McCombs

Katherine Jo,
Georgetown University, 

McDonough

Lex Jakusovsky
Willamette University, 

Atkinson

Jackson Baril
University of Minnesota, 

Carlson

Lucas Yi,
University of Virginia, Darden

Kevin Zhou,
University of Notre Dame, 

Mendoza

This event is supported by the generosity of Shorenstein Properties in memory of 

Richard A. Chicotel, former Chief Financial Officer at Shorenstein Properties.

Thanks to our Student Organizers



Organization History and Structure

▪ Founded in 1999 as a student-run conference 

▪ ROMBA conference has grown from 150 
attendees to 1800, 100 corporate partners

▪ We now hold ~ 15 events year round

▪ 13-member Board of Directors

▪ Three staff:

❖ Executive Director
❖ Director of Development
❖ Program Manager

This event is supported by the generosity of Shorenstein Properties in memory of 

Richard A. Chicotel, former Chief Financial Officer at Shorenstein Properties.



ROMBA Conference: Oct 8-10, Los Angeles

This event is supported by the generosity of Shorenstein Properties in memory of 

Richard A. Chicotel, former Chief Financial Officer at Shorenstein Properties.



LGBTQ MBA Fellowship

Other Benefits include:

▪ Fellowship retreat
▪ Leadership opportunities
▪ Mentorship
▪ Free registration to all Reaching Out events
▪ Meet and greet with ROMBA keynote

Participating schools

Fellows in 2022 cohort

Minimum scholarship

58

75
$20,000



Out Women in Business

▪ Open to undergrad, MBA + 
Graduates, professionals

▪ Usually takes place at NYU, this 
year’s will be a virtual event end of 
April or early May

This event is supported by the generosity of Shorenstein Properties in memory of 

Richard A. Chicotel, former Chief Financial Officer at Shorenstein Properties.



Student Leadership Summit and Club Affiliates

▪ A great opportunity to learn from 
other leaders

▪ Speaker and content resources

▪ Club registration code for ROMBA 
Conference

This event is supported by the generosity of Shorenstein Properties in memory of 

Richard A. Chicotel, former Chief Financial Officer at Shorenstein Properties.



Admitted MBA Treks
▪ Atlanta (Consulting and Retail) June 12
▪ New York (Finance) June 18-19
▪ Minneapolis (Marketing & Retail) June 22-23 

This event is supported by the generosity of Shorenstein Properties in memory of 

Richard A. Chicotel, former Chief Financial Officer at Shorenstein Properties.

▪ Chicago (Consulting) June 25-26
▪ San Francisco (Tech & Retail) July 16-17
▪ Seattle (Tech & Retail) July 20-21
▪ ROMBA trek in Los Angeles October 8



Regional Events for Alumni and Students

▪ Brings together community members to 
build professional and personal networks, 
recruit, mentor…

▪ Variety of formats include mixers, industry 
specific panels, volunteering opportunities

▪ Online platform ReachingOutConnect.org

This event is supported by the generosity of Shorenstein Properties in memory of 

Richard A. Chicotel, former Chief Financial Officer at Shorenstein Properties.



Honoring Rich Chicotel

Richard A. Chicotel was the CFO of Shorenstein 
Properties, one of the country’s oldest real 
estate organizations, and a past Reaching Out 
alum. He passed away unexpectedly in 2012 at 
the age of 52.

Rich was an advocate and fundraiser for the 
LGBTQ community, and was particularly moved 
by the passion and energy of Student 
Leadership Summit attendees.



2020 REACHING OUT
LGBTQ CLUB LEADERSHIP SUMMIT
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Club Introductions

This event is made possible by



❖ Anderson

❖ Booth

❖ Broad

❖ Carey (ASU)

❖ Carey (JHU)

❖ Carlson

❖ Carroll

❖ Cox

❖ Darden

14

This event is made possible by

❖ Fuqua

❖ Haas

❖ Harvard

❖ HEC Paris

❖ IESE

❖ Johnson

❖ Jones

❖ Judge

❖ Kellogg

❖ Kenan-Flagler

❖ McCombs

❖ McDonough

❖ Mendoza

❖ NCCU

❖ Olin (Babson)

❖ Owen

❖ Questrom

❖ Ross

❖ Rotman

❖ Stern

❖ Tepper

❖ Wisconsin

Participating Schools



Looking Back: 2019-2020
117

CURRENT 
MEMBERS

30
LEADERSHIP 

ROLES

23
EVENTS SINCE 

JUNE 2019

2
NEW PRESIDENTS

1
AWARENESS 

WEEK

Looking Forward: 2020-2021

Successful Events Ongoing Initiatives

Opportunities Challenges

➔Annual Awareness Week brought 200+ LGBT+, allies 
and faculty together to discuss sexual & gender 
identity and active allyship
➔Coordinated presentations, events and mixers with 
alumni and professionals from various industries for 
queer students.
➔Monthly brunches have included diverse 
programming, including drag brunch, exploring a food 
market, and pool parties

➔Furthering awareness, and inclusion, of diverse 
gender identities and expressions with pronouns on all 
student name cards
➔Alumni created shadow organization, Out After 
Anderson, to continue community post-MBA 
➔Bi-weekly Gayzette keeps members up to date on 
events, shares pertinent information with community 
and spotlights members

➔Continue momentum from pronouns on name cards 
and address LGBT+ experience across pre-MBA, MBA 
and post-MBA lifecycle 
➔Building a mentorship relationship between our 
organization and the UCLA Undergraduates LGBT+ 
members
➔Continuing to create educational programming for 
LGBT+ and allied students, while creating safe spaces 
for our own community
➔Increasing interaction with alums in “Out After A”

➔Adapt programming to virtual, multi-time zone 
format for Spring 2020
➔Creating a sense of inclusion for prospective and 
incoming students with minimal interaction
➔Continuing to be a leader in inclusion and model 
best behavior for the rest of the Anderson community



TOP PRIORITIES

ACHIEVEMENTS:

CHALLENGES:

▪ Build a strong LGBTQ community at Booth by increasing LGBTQ yield, fostering 
relationships across 1Ys and 2Ys, and developing an alumni network

▪ Engage with, and give back to, the broader Chicago LGBTQ community
▪ Increase engagement and allyship of broader Booth community

▪ Organized 3nd annual Ally week which included Nat’l Coming Out Day stories, ally 
pledges, and ally training; ongoing programming throughout the year

▪ Fostered stronger relationships with other affinity groups on campus, and within the 
broader Chicago community (via Diversity Week, co-hosted events, etc.)

▪ Communicating to corporate sponsors our value add relative to professional groups 
on campus

▪ Creating a safe space and community for LGBTQ members while still getting 
engagement from the broader Booth community (especially now, in virtual setting)

The University of Chicago 

Booth School of Business

Club Name:  OUTreach

Club Size: 60+ active members; ~475 ally members



Top Priorities
▪ Getting LGBT Student Members

▪ Fund Raising

▪ Engagement from MSU/Broad Community

▪ Marketing/Promoting Club – Current Student Body & Alumni

Achievements
▪ Approval as First LGBTQ+ Organization in the Business College

▪ Buy-in from Deans, Program Leadership, Career Service

▪ Financial Support – university, companies

▪ Launch of Diversity and Inclusion Networking Event

Challenges
▪ Sustainability of Club 

▪ Keeping Undergrads/Grads Engaged and Working Together

▪ Providing valuable content during meetings

6 Board Members, 15 members; Official Launch Fall 2019



CHALLENGES

ACHIEVEMENTS

TOP PRIORITIES • Educate the greater student body about the LGBTQ experience in order to 
inspire them to be more inclusive business leaders 

• Build our network beyond W. P. Carey to other schools or LGBTQ professional 
groups to increase our professional presence

• Initiate collaboration with Greater Phoenix Gay and Lesbian Chamber of 
Commerce.

• Co-host the first event with the LGBT+ Club from Thunderbird School of 
Global Management  

• The quality and quantity of events are constrained by the small number of 
LGBTQ+ students in the program.

• Lack of a robust set of internal resources for club administration

Club name: StandOut
founded in 2015-16 (4 years old)
20 members



Carlson School of Management | Compass
founded in 2014-2015 (5 years old)

TOP PRIORITIES:

ACHIEVEMENTS:

CHALLENGES:

▪ Shifting priorities from planning networking and alumni events 

to virtual events

▪ Supporting and amplifying trans and ethnic minority voices

▪ How to have discussions of policy in an election year early in 

the academic year

▪ Generating open discussions on Allyship and Queer 

experiences

▪ Collaborating with other affinity groups and undergraduate 

LGBTQ+ group

▪ OUTSpoken: Panel Discussion of Queer Stories was 

successful for our second year with 30+ attendees

▪ Various art and entertainment activities this year

▪ Shifting spending from alcohol-based events to elsewhere



Johns Hopkins Carey Business School| Out For Business
founded in 2016-17 (3 years old)

5 members

TOP PRIORITIES:

ACHIEVEMENTS:

CHALLENGES: ▪ Increasing organizational reputation at Carey

▪ Maintaining membership numbers

▪ Determining best path forward for OFB

▪ Increasing recruitment of both LGBTQ students, administrators, 

staff, and faculty

▪ To educate and improve the awareness of LGBTQ issues

▪ To facilitate networking with other LGBTQ communities, other 

business schools, and with diversity-friendly employers

▪ Coordinated trip to ROMBA and OFB Haooy Hour with 

prospective students

▪ Held event on business dress and self-expression in the 

workplace

▪ On track to co-host university-wide event and trainings

Out For Business



Stand Out at Carroll (StOC)
Boston College Carroll School of 

Management

Club Mission
• Provide a safe space for allies and LGBTQ+ individuals in the graduate business programs
• Tie the Boston College brand to a greater identity of diversity and inclusion
• Promote mentorship and community 

Achievements
• Formally established club and held monthly meetings
• Connected with many prospective students
• Secured a ROMBA fellowship for the class of 2023

What’s to come
• Growth 
• Establish connections with Boston businesses & other Boston clubs
• Create fundraiser or larger annual event

Founded in 
2019



TOP PRIORITIES

▪ Increase LGBTQ+ awareness and representation at Darden through recruitment and programming

▪ Build stronger collaborations with groups and clubs at Darden and across the university

▪ Strengthen partnership with Darden administration to build support stronger support for members

ACHIEVEMENTS

▪ Run the most well-attended annual event in the Darden community 

▪ Execute annual love-is-love week with 10 LGBTQ education and community-building events 

▪ Deliver career mentorship programs and foster alumni connections

CHALLENGES

▪ Create an inclusive environment for allies while providing targeted support to LGBTQ+ members

▪ Manage sensitivity to members at different levels of outness 

▪ Navigate challenged around rural location barrier to LGBTQ+ recruitment efforts

Pride at Darden
Founded: 1991 | Members: 102 Students, 10 faculty



SMU Cox School of Business| Pride@Cox

TOP PRIORITIES:

ACHIEVEMENTS:

CHALLENGES: ▪ Cultivate ally engagement

▪ Navigate evolving campus club structures and 

expectations

▪ Compete with highly saturated campus event 

calendar

▪ Improve working relationship with Admissions and Student 

Affairs

▪ Increase collaboration with other campus diversity groups

▪ Re-engage community service opportunities

▪ Recruited 2 ROMBA Fellows for class of 2022

▪ Hosted Dallas LGBTQ Global Symposium on Equality and 

Human Rights (…I didn’t name it) with several local and 

regional NPOs



Duke Fuqua School of Business| Fuqua Pride
founded in 1996 

109 members

TOP PRIORITIES:

ACHIEVEMENTS:

CHALLENGES:

▪ Figuring out how to involve allies in club 

meetings and events to increase visibility 

and participation

▪ Be more involved in the Duke community

▪ Increase visibility with allies and prospective 

students

▪ Further integrate with Big Duke Pride Organizations

▪ Strengthen the LGBTQ community at Fuqua

▪ Selling out of tickets at our Fuqua Pride Drag 

Show (raised 11k)

▪ Planning multiple social events with the Law and 

Med School Pride groups

▪ Partnering with Admissions to execute a LGBTQ+ 

Weekend



TOP PRIORITIES
• Create a stronger and more inclusive LGBTQ+ community at Haas 
• Engage with the broader community
• Enhance LGBTQ+ services and support

ACHIEVEMENTS
• Established a mentor program with the undergrad LGBTQ+ org
• Doubled LGBTQ+ admit yield from class of 2021 to 2022
• Held a Gender 101 workshop in collaboration with the Haas Center 

for Equity, Gender and Leadership

CHALLENGES
• Maintaining community and visibility in quarantine
• Engaging our allies beyond Coming Out Week programming
• Developing strong institutionalized connections with our alums

Total Members: 196 | Active Members: 43



PRIDE @ Harvard Business School
founded in 1980 (40 years old)

101 members

TOP PRIORITIES:

ACHIEVEMENTS:

CHALLENGES:
▪ Increase LGBTQ+ admits to the MBA program

▪ Engage other LGBTQ+ Clubs, increase within-club cohesion

▪ Tighter ties with alumni for internships, jobs and moving to new 

cities

▪ Build LGBTAA + PRIDE community & mentorship

▪ Plan inclusive social events to strengthen LGBTQ+ community

▪ Drive DEI priorities among students, faculty & alumni

▪ Gender inclusive restrooms on HBS campus

▪ National Coming Out Day MyTakes, LGBTQ+ Admissions Visit Day, 

MIT Sloan Mixers, 2 LGBTQ+  identified case protagonists

▪ Formation of DEI Council, WTGNC affinity group, inclusion of 

LGBTQ+ identifier on application

▪ Pronouns on class cards, HBS Resume template

▪ Different membership levels (ambassador, community, informed)



Accomplishments Priorities

The Challenge:

IESE’s policy prohibits “identity-based 
clubs”, which includes the creation of 

an LGBTQ club.  

Past attempts getting a club approved 
backfired, and the D&I conference we 
hosted in past years was canceled.

(1) Recognition: 

• Partner with existing clubs 
• Convince administration to approve 

the Diversity and Inclusion 
Committee

• Host a D&I conference in 2021 

(2) Strengthen and Expand Community

• Host the first annual Pride Party
• Build a formal leadership team

(1) Despite lacking official recognition, 
we hosted: 
• Queer Brunch
• LGBTQ Students & Alumni Party
• Mixer with ESADE
• Quarantine Zoom Video Party

Club Name:  None (Still in the 
Closet)

Club Size:  62-person WhatsApp 
group

Founded:  Not yet!

(2) WhatsApp group has become 
(almost) regularly active

(3) 15 allies showed up for the first 
time at our ESADE mixer

(4) Finalized proposal and pitched a 
Diversity & Inclusion committee



Cornell Johnson
Club Name: Out for Business

Club Size: 85 members (32 LGBTQ+-identified)
Established: 2003

Top Priorities

Achievements

Challenges

• Increased level of allyship and active ally involvement

• Improved alumni outreach coordination

• Cross-collaboration programming focused on intersectionality

• Promotion of corporate sponsorship package

• Launched a corporate sponsorship program and announced our first corporate 
sponsor

• Established the Out in Business Award to recognize alumni who have demonstrated a 
commitment to the LGBTQ+ community in business and society and outstanding 
professional achievement

• Reached record-level club membership and tripled university funding

• Reestablished connections with Cornell University Gay and Lesbian Alumni 
Association (CUGALA).

• Uncertain economic forecast making acquiring corporate sponsorships more difficult

• Lack of database regarding LGBTQ+ alumni prior to 2017



TOP PRIORITIES:

ACHIEVEMENTS:

CHALLENGES:

Out & Allied

33 members



University of Cambridge
Pride@CJBS
Founded in 2019

Our Top Priorities
• Provide a welcoming and supportive environment for 

LGBTQ+ students
• Promote diversity & inclusiveness among students
Our Achievements
• Held events for National Coming Out Day
• Launched our Authenticity@Work speaker series 

showcasing LGBTQ+ professionals and their personal and 
professional journeys

• Organized a #LoveisforEveryone campaign to coincide 
with Cambridge’s LGBTQ+ History month and Valentines 
day

Our Challenges
• Increase LGBTQ+ admits
• Engage with other LGBTQ+ Clubs, especially those in 

Europe



▪ Increase the engagement of 
members and Allies

▪ Throw the most fabulous Pride 
Week possible

▪ Expand admissions support for 
prospectives and career support 
for students

▪ Create resources for students who 
are not out (or not fully out)

▪ Expand advocacy efforts on 
LGBTQ+ issues with 
administration

▪ Diversified events (mixers with 
other clubs, awareness events, 
small group dinners, retreat)

▪ Formalized Section Ally Program
▪ 180+ students performed in drag 

for Pride Week Drag Showcase

▪ Began prospective support for R2
▪ Formalized consulting recruiting 

connections and resources
▪ Implemented Levels of Out

▪ Began discussions around adding 
gender pronouns to nametags and 
email signatures

▪ Added P@K Board of Advisors to 
guide P@K’s strategic direction

▪ Expand social event offerings 
during Winter (e.g., 2nd retreat) 

▪ Diversify Section Ally program 
and increase engagement

▪ Create Pride Week Task Force to 
begin planning early

▪ Expand prospective support to 
rounds 1-3

▪ Improve non-consulting career 
support

▪ Fully implement communication 
channel for questioning students

▪ Begin discussions on 
improvements to make Kwest and 
DAK more LGBTQ-inclusive

▪ Leverage Board in advocacy 
efforts

Community Engagement Support Advocacy

Kellogg School of Management

Pride@Kellogg
Founded in 1992

214 Members (74 LGBTQ+ Identifying)
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UNC Kenan Flagler Business School 

Top Priorities 

▪ Raised pride flag in the auditorium
▪ 13 events organized by the club
▪ Co-sponsored 5 major Kenan-Flagler events

▪ Increase enrollment of LGBT students to 5%
▪ Increase connectivity with LGBT alumni and undergraduate students
▪ Develop structured mentoring for 1st year MBA

▪ COVID-19 uncertainty 
▪ Possible heavy 2nd year student recruitment 
▪ Poor tracking of LGBTQ pipeline by Kenan-Flagler 

112 members 

8 Board Members

Achievements 

Challenges



• Increase gender and sexual identity education

• Improve allyship engagement and better structure allyship

• Recruit LGBTQ+ identified students to McCombs

• Create and develop tools for future eQual officers

• Hosted gender and sexuality workshop during second annual 

Diversity and Inclusion conference

• Admitted record number of first round LGBTQ+ students to c/o 2022

• Continued largest social event of the year

• Created strong ties to Graduate Women in Business group

• Low number of LGBTQ+ students at McCombs

• No internal infrastructure or tools to host events or workshops 

(starting from scratch!) 

• No budget or funding

University of Texas at Austin 

McCombs School of Business

Club Name: eQual MBAs

Club Leaders: Matt Mason (he/him), 

Andie Parazo (they/them)



Georgetown McDonough | Out@MSB

est. 2006 (14 years old) | 99 members 

PRIORITIES

ACHIEVEMENTS

CHALLENGES

Increase participation and involvement of ally and evening program 

students.  Partnering with other identity groups to promote collaboration 

and intersectional initiatives. 

Continuing and re-structuring “Identity Stories” event in which Out@MSB 

share their coming out and self-acceptance stories at a school-wide 

event. Increasing volunteering events for larger DC LGBT+ community.

Increasing representation and visibility of people of color within the club. 

Increasing LGBT+ application and matriculation at the school. 

Coordination with other university Pride organizations.



Mendoza College of Business, University of Notre dame
Mendoza LGBTQ & Allies Club

Founded in 2016-2017 (3 years old)                                            
22 members                                                                          

TOP PRIORITIES:

ACHIEVEMENTS:

20/21 GOALS:

▪ Increase club and LGBT+ visibility within Mendoza
▪ Foster diversity, inclusion, and Allyship
▪ Increase LGBT+ MBA admissions

▪ Lobbied for and received reimbursement of $125 for conference 
expenses

▪ Initiated effort with MBAA to connect with LGBT+ prospective and 
admitted students

▪ Hosted 3 speakers

▪ Re-brand the club with new name and logo
▪ Include club interest check box on MBA application
▪ Arrange faculty LGBT+ Ally training and introduce “safe space” stickers 

on faculty office doors
▪ Co-Host Ally training with the Women in Business club for the Men as 

Allies club
▪ Establish connection between LGBT+ alumni (separate alumni 

association) and LGBT+ MBA students



NORTH CAROLINA CENTRAL UNIVERSITY –SCHOOL OF BUSINESS
C.O.L.O.R.S (CREATING OPEN LIVES AND ORGANIZING FOR REAL 

SUCCESS)
CLUB SIZE:67 MEMBERS/ FOUNDED:2013

Top Priorities: Achievements: Challenges: 
- Creating a sense of community within 

the LGBTQ+ community and allies on 
NCCU campus and the Durham 
Community.

- Participating in community service with 
NCCU campus and the City of Durham NC

- Advocacy for the rights for all LGBTQ+ 
identifying individuals on NCCU campus

- Core beliefs of visibility, advocacy, 
service, community, accountability. 

- The top priorities of the center are 
leadership development, professional 
development, advocacy and support of 
LGBTQIA+ identities on campus.

- Additionally, the Center works to provide 
cultural competence preparation & 
education for professionals who 
encounter members of the LGBTQIA+ 
community on campus, in the world of 
work and wider community.

- Collaborating with SGA on purposeful events.

- Collaborating with NCCU LGBTA Resource Center in our 
first and second Homecoming Drag shows

- Hosting informational events and discussions that create 
open conversations

- Creating events that advocate and promote Mental 
Health and Sexual Health Awareness

- NCCU was the first HBCU in the nation to have a full-
time staffed LGBTA Resource Center. Opened on April 
9th, 2013, the Center established key initiatives that 
continue to guide its mission present day.

- Last month, the Center hosted the North Carolina Trans 
and Queer Students of Color Conference in which the 
voices of trans and queer students of color were 
featured as they spoke to professionals and 
practitioners about what they wanted and needed to be 
successful academics and professionals.

- Even though we’ve had an extensive 
general body, attendance of the general 
body of the NCCU campus to events has 
been limiting. 

- Our visibility can be overshadowed by 
the NCCU LGBTA Resource Centers 
existence. 

- Previously a challenge has been finding 
balance between programming for 
student interest versus providing 
training for holistic and overall impact. 
The Center's leadership has decided to 
do less programming, while focusing 
more on trainings. Signature programs 
will not disappear but will be more 
student lead and supervised by the 
Center's leadership. Training will be the 
primary initiative and responsibility of 
the Center's leadership.



Babson College | OUT Network
founded in 2000 (20 years old since GLEE)

24 current members - 50 alumni members

TOP PRIORITIES:

ACHIEVEMENTS:

CHALLENGES: ▪ Increase LGBTQ+ admits to the MBA program

▪ Increase engagement and attention from current 
students to participate in events. 

▪ Create a sense of safe community among the Babson 

LGBTQ+ graduate students. 

▪ Increase awareness and allyship across the entire Babson 

graduate community. 

▪ Increase number of members involved in our activities. 

▪ Partnered with BU, MIT and BC to co-organize mixers.

▪ Partnered with other minority/diversity clubs at Babson to 

co-host and co-organize events.

▪ Fundraised $1,400 from school for the 2019-2020 

academic year.



Owen Graduate School of Management |

Out and Allied
73 members

TOP PRIORITIES:

ACHIEVEMENTS:

CHALLENGES: ▪ Increase LGBTQ+ admits to the MBA program

▪ Engage with other LGBTQ+ Clubs at Vanderbilt

▪ Bridging the gap between other diversity clubs in 

the Owen school

▪ Increase awareness and allyship across the entire student 

body

▪ Plan social events to strengthen LGBTQ+ community

▪ Promote D&I among students, faculty & alumni

▪ +65 participants in small group discussions and lecture 

series with Cynthia Per-Lee, Corporate VP of Microsoft

▪ Out and Allied Closing Bell

▪ Partnership with Owen Student Government Association





TOP PRIORITIES:

ACHIEVEMENTS:

CHALLENGES:

▪ How to ensure membership dues are inclusive and commensurate with the value 

/ experiences / services that we provide our members 

▪ How to incorporate more discussions and programming around diversity

▪ How to develop a more robust alumni program

▪ Allyship: create meaningful opportunities for allies to engage, contribute, and 

learn about LGBTQ culture and history 

▪ Partnerships: work with other affinity groups across Ross to increase our 

visibility and promote intersectionality

▪ Community: foster deeper relationships between members and create 

greater cohesion among MBA1,2s, 3s, Evening, Weekend, etc. 

▪ Raised ~$12,000 at MBgAy, OFB’s annual drag charity show that supports two 

local LGBTQ non-profits 

▪ Set record attendance numbers during Ross Coming Out Week

▪ Launched gender pronoun initiative 

105 members, allies, partners





NYU Stern School of Business| OutClass
157 members

2 awesome 

presidents

OUR 

GOALS:

WHAT WE’VE 

DONE:

WHAT WE 

WANNA DO: ▪ Work with admissions to increase LGBTQ+ 

admissions to full and part-time programs

▪ Increase participation among Stern ally groups

▪ Host 2nd flagship week

▪ Build strong community. Period. 

▪ Plan social events with partners across Stern, NYU, and the 

greater MBA universe

▪ Create alumni mentorship network for members

▪ Held flagship Love Wins Week (raised $1K for The Center, 

hosted Gender Identity Panel, Stonewall Inn happy hour)

▪ Bougie Hamptons retreat in September to promote club 

bonding

▪ Planned “School’s Out and So Are We Party”…



Tepper School of Business | Out&Allied
62 Members

8 Club Officers

TOP PRIORITIES:

ACHIEVEMENTS:

CHALLENGES: ▪ Expand collaboration with CMU’s other LGBTQ groups
▪ Increase participation of all members of LGBTQ community (e.g. 

women and international students)
▪ Grow LGBTQ applicant pool and increase yield

▪ Support LGBTQ students academically, professionally, and socially
▪ Build community of allies within Tepper 
▪ Engage with admissions to actively recruit LGBTQ students

▪ Over 33% of FT MBA program attended Coming Out Stories
▪ Raised $1,900 for local LGBTQ nonprofit during annual “Pink 

Party”, co-hosted with Tepper Women in Business
▪ 4% of 2021 cohort identifies as LGBTQ+



Wisconsin O4B was founded in 2017. Currently, 41 members.

Top priorities:

Achievements:

Challenges: ❖ Increase LGBTQ+ admits to the MBA program
❖ Activate allies to be more engaged
❖ Corporate LGBT resources 

❖ Promoting awareness of LGBT issues and fostering an environment 
accepting of all diversity

❖ Establishing ties with corporate LGBT alumni and recruiters, provide 
professional resources to our members

❖ Actively participated in connecting and recruiting LGBT prospective 
students

❖ Lunch& Learn: Walk with us
❖ Movie night: same-sex marriage across the world
❖ Theatre event: Sasha Velour’s “Smoke & Mirrors” drag show
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Club Introductions

This event is made possible by
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Generating 
Revenue and 

Managing 
Expense

This event is made possible by

Moderator
Kevin Zhou
Notre Dame - Mendoza

Speaker
Dan Hall
Harvard Business School

Speaker
David Hinshillwood
Emory-Goizueta
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Lunch & Casual Conversation

This event is made possible by

• How has COVID 19 affected your work/schooling?
• How have you felt these impacts take a toll on your 

mental health if at all?
• What are some activities you have been doing to practice 

self care?
• Have you heard of businesses leverage their influence to 

support their communities in this pandemic?
• How does this aspect of a business' work factor into our 

MBA coursework?

Moderator
Lex Jakusovszky
Willamette - Atkinson
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Working with School 
Administration and Other 

Affinity Groups to 
Accomplish Your Goals

This event is made possible by

Moderator
Jackson Baril
U Minnesota - Carlson

Speaker
Emily Bader
U Rochester - Simon

Speaker
Tyler Hayes
London Business School

Moderator
Jessica Reese-White
UT Austin - McCombs

Speaker
Patrick McCarthy
Director of Student Affairs
U Minnesota - Carlson
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ROMBA
Presentation

This event is made possible by

Speaker
Michael Hajjar
Miami - Herbert

Speaker
Matt Gates
UT Austin - McCombs

Speaker
Zach Britt
Johns Hopkins - Carey
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Recruiting 
Students Into 
Your Club and 
Developing Its 

Alumni 
Network

This event is made possible by

Moderator
Katherine Jo
Georgetown - McDonough

Speaker
Jordan Barillas
UCLA - Anderson

Speaker
Kevin Cleland
UCLA - Anderson

Moderator
Lucas Yi
U Virginia - Darden

Speaker
David Fayngor
Dartmouth - Tuck

Speaker
Annie Kurdziel
Consultant
McKinsey & Company

Speaker
Stephen Glomb
Senior Associate Director and 
Career Coach
U Minnesota - Carlson

Speaker
Maggie Tomas
Director of Graduate Business 
Career Center 
U Minnesota - Carlson
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Collective Discussion and Takeaways

This event is made possible by
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GroupMe Link

This event is made possible by

Post Event Survey


